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· Arts Council of New Orleans

1. Entergy Business Center art workshop : We participated in the workshops to assist
the Arts Council in delivering the message of art as a business.
2. Percent for Art program : Maintained an active role on the committee to select public
art projects for specific locations in and around the city.
3. Fresh Arts Festival : Volunteered to cover breakfast on opening day. Worked on
committees to plan the festival itself.

· Business of Art

The semi-annual “Business of Art” is an activity of the Mayor's Office of Economic 
Development. Our office assisted with the “Business of Art” reception and exhibition of 
the works of emerging artists, writing biographies of the artists, compiling information
for all printed materials and facilitating other components of the event to make it
successful. We have established a stable of artists who continue to work on city projects
in conjunction with this office.

· Clear A Date Calendar

Promote open lines of communication with nonprofit organizations, arts organizations,
businesses and other groups and individuals, encouraging them to furnish information for
the Mayor's Clear-A-Date Calendar. We maintain and update an accessible list of events
for both the professional industry and the community. The Mayor's Clear-A-Date
Calendar also assists event-planners, fund raisers and festival organizers in avoiding
schedule conflicts.



· Community Resource

Services of the office are available as a resource to individuals and groups planning to
visit the city or others who may be engaged in researching data on the city and its events.
All calls related to tourism and art are funneled through this office. We then evaluate
each request and research a plan of action to be shared with the client. The office assists
in promoting existing arts programs and organizations to the New Orleans visitor and the
hospitality industry and provides vital information and education on art/tourism related
issues.

· Creative Arts Tourism Alliance

The Mayor's Office of Tourism & Arts has initiated the formation of CATA, a creative
arts and tourism program which consists of three major components to increase the
awareness of New Orleans as a cultural destination.

1. Creative Industry Directory : An art / tourism data base of local artists and their craft
as a creative industry directory. This database will serve as a vehicle for artists to work
with each other as a team or in a coordinated project such as CD covers, fliers and
brochures, murals, backdrop sign-age, etc.
2. Creative Industry Map : The creation of a color-coded neighborhood map and
directory done completely from our local talent pool is to be dispersed via convention
packets, trade shows, mail etc. to expose the artists to new business opportunities. This
map will demonstrate that the creative cultural arts flow through the entire city and
therefore showcase all of our neighborhoods.
3. Creative Industry Website : To develop a website that includes all of the information
gathered and making it available to the community at large and the cultural tourist in
pursuit of the arts.

The Creative Arts Tourism Alliance (CATA) is a work in progress that includes printed
material and a website. This group will steer New Orleans into an upward mobile work
force by aggressively pursuing all creative arts as an industry. We view this as an
ongoing exercise to illuminate both the artists and their neighborhoods. The results of
this exposure leads to economic development through the creation of arts and tourism
awareness. The Alliance is working in collaboration with other arts and tourism agencies
to develop this program. Our first showcase project is an outdoor 50 foot landscape
mural at the Saulet, a collaboration between two local artists and The Saulet, one of the
city's open access clients.



· Special Events Programs

1. Development of Mississippi River Heritage Park (Square 26) :
a) The Mayor's Office of Tourism & Arts produced the first annual “Heralding the 
Season” holiday concert to showcase the park and its surrounding neighborhood.  This 
coordinated effort included local residents and hotels working together with our office,
WABA, Parks and Parkways and NORD. The program featured local church choirs and
musicians in keeping with our philosophy to promote local talent. The park was lit and
decorated and light refreshments were served.
b) Proposed ground-breaking ceremony for acceptance of the Queretaro fountain to be
placed in the Mississippi River Heritage Park. This is a coordinated effort between our
office, International Governmental Affairs and the surrounding neighbors.

2. Essence Arts Festival : The Mayor's Office of Tourism & Arts coordinated artists and
art work as part of Essence Arts Committee. Our office researched and produced the
program for this well attended event as well as assisting in the operations aspect.

3. French Quarter Festival : This department secures volunteers for merchandise booths
as part of this three day festival promoting the French Quarter. We are also active in the
arts aspect participating in the selection of art work to be used on festival merchandise.

4. Hospitality Education & Networking Association (HENA) trade-show : The Mayor's
Office of Tourism and Arts produced the first trade-show for this office at Blaine Kern's
Mardi Gras World. Over 75 local vendors related to the hospitality industry attended.
The audience consisted of hoteliers, caterers, event planners and destination management.
For this we created a small brochure to introduce the office and a card with information
on how to use the Clear-A-Date Calendar. We also gave away brochures of other city
agencies that are indigenous to doing business in New Orleans.

5. Satchmo Summer Fest : We are an active member of the board to formulate first time
summer fest at the US Mint. We manned a booth and assisted with logistics of this first
time event.

6. Satchmo Art Show : Mayor's Office of Tourism & Arts produced and coordinated this
art show competition. The office produced a call for artists, designed and posted art show
invitations, and solicited celebrities judges. This juried show was part of Satchmo
Summer Fest and displayed over 50 pieces. The show attracted more than 300 guests,
Crescent City Brewhouse provided food, cash awards and certificates were presented by
the Mayor. Media coverage was very positive and the show was a major success.

7. Southern Repertory Theater : Our office coordinated “An evening with Ernest
Gaines”.  This event was a writer, producer and director salon to introduce the new 
production of “A Lesson Before Dying”.  We coordinated this event to increase the 
audience attendance and to educate the audience in regards to the value of southern play-
writes and producers.



· Mayor's liaison to the hospitality and tourism industries and the cultural arts.

As a result of attending specific art, tourism and hospitality meetings this office is able to
effectively assist in the planning of conventions, carnival activities and special events.
We are able to meet and greet special visitors and help in the planning of local
conferences and workshops. Our involvement also extends into neighborhood
organizations to assist in the preparation of their activities and to promote the maximum
visibility of New Orleans as a premier cultural destination. The department contacts
include but are not limited to New Orleans Metropolitan Convention and Visitors Bureau
(NOMCVB), Warehouse District Arts & Business Association (WABA), French Quarter
Business Association (FQBA), Vieux Carre Property Owners, Mayor's Advisory
Committee on Lesbian, Gay, Bisexual and Trans-gender Issues (MAC), Greater New
Orleans Multi-cultural Tourism Network, New Orleans 24/7, New Orleans Tourism
Marketing Corporation (NOTMC) and French Quarter Festival, Inc. (FQFI). This office
networks and interacts with the internal and external components of the city and assists
with the many challenges that may arise.

· Tourism Challenges

1. Better Business Bureau : Our office has revised the reporting system for complaints
dealing with tourism and hospitality industry. We have streamlined the process and
decreased the response time to better accommodate our visitors and other agencies
involved.
2. Mayor's Office of Tourism and Arts : For those complaints that require immediate
attention, the Mayor's Office of Tourism and Arts takes a direct approach. We consider
these challenges a priority. These complaints come to our attention from City agencies
and tourists regarding hotel accommodations, for-hire vehicles, aesthetics and other
tourism-related issues. When other agencies or businesses are involved, the office
continues to monitor until solutions are found.

· Vieux Carre Alliance

The director has worked closely with and has successfully maintained a seat on the Board
of the Vieux Carre Alliance. We are spearheading a pilot program as a marketing tool for
the development of a French Quarter Improvement District. The department has been a
liaison between the city agencies and the hospitality industry to secure assistance and
funds as needed.


